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Motto: „It is not only a question of professional ethics, which 

are essential, but it is also a question of thinking about 
our organizations in such a way that responsible 
communication and the responsibility of 
communication are two sides of the same coin.” 

García-Marzá  

 

 

 

Abstract: 

Business Ethics is a requirement but also a sine qua non 
criterion for the success of the auditor's professional 
work with implications, in particular, on the future of the 
profession. In depth, communication ethics refers to the 
fulfilment and evaluation of the moral norm in all aspects 
and manifestations of the communicative interaction.  

The consequences of a non-ethical communication, 
which doesn’t consider the moral norm, will have 
medium and long term effects for both the auditor and 
the audited company, and outside the company may 
negatively impact a large number of stakeholders 
(management, employee’s families, state, customers, 
etc.). 
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